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The Routledge Handbook of Islam in Asia offers both
new and established scholarship on Muslim societies
and religious practices across Asia, from a variety of
interdisciplinary angles, with chapters covering
South, Central, East and Southeast Asia, as well as
Africa-Asia connections. Presenting work grounded
in archival, literary and ethnographic inquiry,
contributors to this handbook lend their expertise to
paint a picture of Islam as deeply connected to and
influenced by Asia, often by-passing or reversing
relationships of power and authority that have placed
'Arab' Islam in a hierarchically superior position vis-àvis Asia. This handbook is structured in four parts,
each representing an emergent area of inquiry:
Frames Authority and Authorizing Practices Muslim
Spatialities Imaginations of Piety Dislodging
ingrained assumptions that Asia is at the periphery
of Islam - and that Islam is at the periphery of Asia's
cultural matrix - this handbook sets an agenda
against the 'centre-periphery' dichotomy, as well as
the syncretism paradigm that has dominated
conversations on Islam in Asia. It thus demonstrates
possibilities for new scholarly approaches to the
study of Islam within the 'Asian context'. This groundbreaking handbook is a valuable resource to
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students and scholars of Asian studies, religious
studies, and cultural studies more broadly.
The Handbook of Islamic Banking comprises 25
studies by leading international experts on Islamic
banking and finance specially commissioned to
analyse the various debates and the current state of
play in the field. From its origins thirty years ago,
Islamic banking has expanded rapidly to become a
distinctive and fast growing segment of the
international banking and capital markets. Despite
this expansion, Islamic banking still remains poorly
understood in many parts of the Muslim world and
continues to be a mystery in much of the West. This
comprehensive Handbook provides a succinct
analysis of the workings of Islamic banking and
finance, accessible to a wide range of readers. At
the same time, it seeks to bring the current research
agenda and the main issues on Islamic banking
before a wider audience. Islamic banking offers, as
an alternative to conventional interest-based
financing methods, a wide variety of financial
instruments and investment vehicles based on profitand-loss sharing arrangements. These are all
explored in detail along with other subjects such as
governance and risk management, securities and
investment, structured financing, accounting and
regulation, economic development and globalization.
M. Kabir Hassan, Mervyn Lewis and the other
contributors have created an authoritative and
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original reference work, which will contribute to a
wider understanding of Islamic banking as well as
provoking further discussion and research. It will be
invaluable to all scholars, researchers and
policymakers with an interest in this subject.
Islamic Branding and Marketing: Creating A Global
Islamic Business provides a complete guide to
building brands in the largest consumer market in
the world. The global Muslim market is now
approximately 23 percent of the world's population,
and is projected to grow by about 35 percent in the
next 20 years. If current trends continue, there are
expected to be 2.2 billion Muslims in 2030 that will
make up 26.4 percent of the world's total projected
population of 8.3 billion. As companies currently
compete for the markets of China and India, few
have realized the global Muslim market represents
potentially larger opportunities. Author Paul
Temporal explains how to develop and manage
brands and businesses for the fast-growing Muslim
market through sophisticated strategies that will
ensure sustainable value, and addresses issues
such as: How is the global Muslim market
structured? What opportunities are there in Islamic
brand categories, including the digital world? What
strategies should non-Muslim companies adopt in
Muslim countries? More than 30 case studies
illustrate practical applications of the topics covered,
including Brunei Halal Brand, Godiva Chocolatier,
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Johor Corporations, Nestle, Unilever, Fulla, Muxlim
Inc, and more. Whether you are in control of an
established company, starting up a new one, or have
responsibility for a brand within an Islamic country
looking for growth, Islamic Branding and Marketing is
an indispensable resource that will help build,
improve and secure brand equity and value for your
company.
Consumption research is burgeoning across a wide
range of disciplines. The Routledge Handbook on
Consumption gathers experts from around the world
to provide a nuanced overview of the latest
scholarship in this expanding field. At once ambitious
and timely, the volume provides an ideal map for
those looking to position their work, find new analytic
insights and identify research gaps. With an intuitive
thematic structure and resolutely international
outlook, it engages with theory and methodology;
markets and businesses; policies, politics and the
state; and culture and everyday life. It will be
essential reading for students and scholars across
the social and economic sciences.
The halal industry is a fast-growing industry due to
demographics and industry expansion. Halal
certification of products, outlets, and services is
essential for doing business in Muslim-majority
countries. This book shares the building blocks of
professional halal business management, covering
halal certification, halal supply chain management,
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branding and marketing, and halal risk and
reputation management. Drawing on years of
academic research and advisory experience, the
book provides practical advice and guidance on how
best to organise and upscale your halal business
operations. Successful companies in the halal
industry are those that embrace halal excellence by
design. Halal excellence is a process – a pursuit of
excellence. Halal business management is beyond
halal certification, and needs to address also supply
chain management, branding and marketing, and
risk and reputation management. Halal excellence
needs measurement through adopting the right key
performance indicators, to protecting your halal
reputation and licence to operate in Muslim markets.
This book gives proven, practical strategies to guide
you in the halal industry. The book is for all
organisations involved in serving Muslim markets,
and also serves as a coursebook for graduate and
postgraduate education in halal business
management.
Until now, books addressing Halal issues have
focused on helping Muslim consumers decide what
to eat and what to avoid among products currently
on the market. There was no resource that the food
industry could refer to that provided the guidelines
necessary to meet the Halal requirements of Muslim
consumers in the United States and abroad.
Handbook of Halal Food Production answers this
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need by summarizing the fundamentals of Halal food
production, serving as a valuable reference for food
scientists, food manufacturers, and other food
industry professionals. This text delivers a wealth of
information about Halal food guidelines for food
production, domestic and international food markets,
and Halal certification. Among chapters that cover
production requirements for specific foods such as
meat and poultry, fish and seafood, and dairy
products, there are other chapters that address
global Halal economy, Muslim demography and
global Halal trade, and comparisons among Kosher,
Halal and vegetarian. In addition, the book presents
Halal food laws and regulations, HACCP and Halal
and general guidelines for Halal food Production. For
persons targeting the Halal food market for the first
time, this book is particularly valuable, providing
understanding of how to properly select, process,
and deliver foods. In light of the increasing worldwide
demand for Halal food service, branded packaged
food, and direct-marketed items, this volume is more
than an expert academic resource; it is a beneficial
tool for developing new and promising revenue
streams. Both editors are food scientists who have
practical experience in Halal food requirements and
Halal certification and the contributors are experts in
the Halal food industries.
Consumer interaction and engagement are vital
components to help marketers maintain a lasting
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relationship with their customers. To achieve this
goal, companies must utilize current digital tools to
create a strong online presence. Digital Marketing
and Consumer Engagement: Concepts,
Methodologies, Tools, and Applications is an
innovative reference source for the latest academic
material on emerging technologies, techniques,
strategies, and theories in the promotion of brands
through forms of digital media. Highlighting a range
of topics, such as mobile commerce, brand
communication, and social media, this multi-volume
book is ideally designed for professionals,
researchers, academics, students, managers, and
practitioners actively involved in the marketing
industry.
The Routledge Handbook of Muslim-Jewish
Relations invites readers to deepen their
understanding of the historical, social, cultural, and
political themes that impact modern-day perceptions
of interfaith dialogue. The volume is designed to
illuminate positive encounters between Muslims and
Jews, as well as points of conflict, within a historical
framework. Among other goals, the volume seeks to
correct common misperceptions about the history of
Muslim-Jewish relations by complicating familiar
political narratives to include dynamics such as the
cross-influence of literary and intellectual traditions.
Reflecting unique and original collaborations
between internationally-renowned contributors, the
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book is intended to spark further collaborative and
constructive conversation and scholarship in the
academy and beyond.
Handbook of Islamic Marketing
Recently, emerging economies have contributed
significantly to the world economic growth and output.
This Research Handbook attempts to fill in the gap of
sparse publications on marketing in emerging
economies. It addresses diverse issues from a universal
as well as regional and country-specific perspective,
shedding light on general topics such as data collection
procedure equivalence and marketing accountability, and
also exploring various contexts like Central & Eastern
Europe and India. Comparing the ways in which
marketing is performed in emerging and advanced
economies, the chapters explore various aspects
including business-to-business marketing relationships,
the role of multi-cultural markets in marketing and retail
marketing of multinational corporations, corporate social
responsibility and consumer loyalty.
The formative period of Islam remains highly contested.
From the beginning of modern scholarship on this
formative period, scholars have questioned traditional
Muslim accounts on early Islam. The scholarly fixation is
mirrored by sectarian groups and movements within
Islam, most of which trace their origins to this period.
Moreover, contemporary movements from Salafists to
modernists continue to point to Islam’s origins to justify
their positions. This Handbook provides a definitive
overview of early Islam and how this period was
understood and deployed by later Muslims. It is split into
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four main parts, the first of which explores the debates
and positions on the critical texts and figures of early
Islam. The second part turns to the communities that
identified their origins with the Qur??n and Mu?ammad.
In addition to the development of Muslim identities and
polities, of particular focus is the relationship with groups
outside or movements inside of the umma (the collective
community of Muslims). The third part looks beyond what
happened from the 7th to the 9th centuries CE and
explores what that period, the events, figures, and texts
have meant for Muslims in the past and what they mean
for Muslims today. Not all Muslims or scholars are willing
to merely reinterpret early Islam and its sources, though;
some are willing to jettison parts, or even all, of the
edifice that has been constructed over almost a
millennium and a half. The Handbook therefore
concludes with discussions of re-imaginations and
revisions of early Islam and its sources. Almost every
major debate in the study of Islam and among Muslims
looks to the formative period of Islam. The wide range of
contributions from many of the leading academic experts
on the subject therefore means that this book will be a
valuable resource for all students and scholars of Islamic
studies, as well as for anyone with an interest in early
Islam.
2011 Updated Reprint. Updated Annually. Pakistan
Banking & Financial Market Handbook
Luxury is no longer a privilege of the high-net-worth
individuals. It is now accessible to all. This has become
possible because the essence of luxury has changed:
from something based upon materialism and
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conspicuous and hedonic consumption to one that
embraces enrichment and experiences for the
consumers. This evolution creates challenges for luxury
brands and for the managers of luxury brands. Building
Consumer-Brand Relationship in Luxury Brand
Management is a collection of innovative research that
focuses on the conception and marketing of luxury as an
experience and explores more integrative and
comprehensive approaches to modeling and
understanding the consumer-brand relationship with
luxury brands and their sustainability in a global and
multicultural world. Highlighting a broad range of topics
including digital marketing, consumer demand, and
social responsibility, this book is ideally designed for
marketers, brand managers, consumer analysts,
advertisers, entrepreneurs, executives, researchers,
academicians, and students.
The Routledge Handbook of Halal Hospitality and Islamic
Tourismprovides a greater understanding of the current
debates associated with Islamic tourism and halal
hospitality in the context of businesses, communities,
destinations, and the wider socio-political context. It
therefore sheds substantial light on one of the most
significant travel and consumer markets in the world
today and the important role of religion in contemporary
hospitality and tourism. The book examines halal
hospitality and lodging, Islamic markets, product
developments, heritage, certification, and emerging and
future trends and issues. It integrates case studies from
a range of countries and destinations and in doing so
emphasises the significant differences that exist with
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respect to regulating and commodifying halal, as well as
stressing that the Islamic market is not monolithic.
Written by highly regarded international academics, it
offers a range of perspectives and enables a
comprehensive discussion of this integral part of Islam
and contemporary society. This handbook will be of
significant interest to upper level students, researchers,
and academics in the various disciplines of Tourism,
Hospitality, Food Studies, Marketing, Religious Studies,
Geography, Sociology, and Islamic Studies. rehensive
discussion of this integral part of Islam and contemporary
society. This handbook will be of significant interest to
upper level students, researchers, and academics in the
various disciplines of Tourism, Hospitality, Food Studies,
Marketing, Religious Studies, Geography, Sociology, and
Islamic Studies.
Contemporary workplaces are subject to numerous
challenges due to the absolute technological takeover of
real-time working platforms. Though significant
developments to the modern workforce have changed
the face of industry significantly, there is a thirst for
workplaces where people may achieve material
objectives while attaining spiritual satisfaction through
their daily activities both at the office and home.
Principles of Islamic Ethics for Contemporary
Workplaces is an essential reference source that
discusses organizational behaviors in relation to Islamic
values, beliefs, and work ethics, as well as managerial
strategies that follow the Islamic way of life. Featuring
research on topics such as contemporary business,
diverse workforce, and organizational behavior, this book
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is ideally designed for managers, business professionals,
administrators, HR personnel, academicians,
researchers, and students.
The Routledge Handbook of Political Islam provides a
multidisciplinary overview of the phenomenon of political
Islam, one of the key political movements of our time.
Drawing on the expertise from some of the top scholars
in the world it examines the main issues surrounding
political Islam across the world, from aspects of Muslim
integration in the West to questions of political legitimacy
in the Muslim world. Bringing together an international
team of renowned and respected experts on the topic,
the chapters in the book present a critical account of:
Theoretical foundations of political Islam Historical
background Geographical spread of Islamist movements
Political strategies adopted by Islamist groups Terrorism
Attitudes towards democracy Relations between Muslims
and the West in the international sphere Challenges of
integration Gender relations. Presenting readers with the
diversity of views on political Islam in a nuanced and
dispassionate manner, this handbook is an essential
addition to the existing literature on Islam and politics. It
will be of interest across a wide range of disciplines,
including political science, Islamic studies, sociology and
history.
Veils and veiling are controversial topics in social and
political life, generating debates across the world. The
veil is enmeshed within a complex web of relations
encompassing politics, religion and gender, and conflicts
over the nature of power, legitimacy, belief, freedom,
agency and emancipation. In recent years, the veil has
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become both a potent and unsettling symbol and a
rallying-point for discourse and rhetoric concerning
women, Islam and the nature of politics. Early studies in
gender, doctrine and politics of veiling appeared in the
1970s following the Islamic revival and ’re-veiling’
trends that were dramatically expressed by 1979’s
Iranian Islamic revolution. In the 1990s, research
focussed on the development of both an ’Islamic culture
industry’ and greater urban middle class consumption of
’Islamic’ garments and dress styles across the Islamic
world. In the last decade academics have studied Islamic
fashion and marketing, the political role of the headscarf,
the veiling of other religious groups such as Jews and
Christians, and secular forms of modest dress. Using
work from contributors across a range of disciplinary
backgrounds and locations, this book brings together
these research strands to form the most comprehensive
book ever conceived on this topic. As such, this
handbook will be of interest to scholars and students of
fashion, gender studies, religious studies, politics and
sociology.
The Research Handbook on Islamic Law and Society
provides an examination of the role of Islamic law as it
applies in Muslim and non-Muslim societies through
legislation, fatwa, court cases, sermons, media, or
scholarly debate. It illuminates the intersection of social,
political, economic and cultural factors that inform Islamic
Law across a number of jurisdictions. Chapters evaluate
when and how actors and institutions have turned to
Islamic law to address problems faced by societies in
Muslim and, in some cases, Western states.
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Through the analysis of Al-Shaybani's most prolific work
As-Siyar Al Kabier, this book offers a unique insight into
the classic Islamic perspective on international law.
Despite being recognised as one of the earliest
contributors to the field of international law, there has
been little written, in English, on Al-Shaybani's work; this
book will go some way towards filling the lacuna.
International Islamic Law examines Al-Shaybani's work
alongside that of other leading scholars such as:
Augustine, Gratian, Aquinas, Vitoria and Grotius, proving
a full picture of early thinking on international law.
Individual chapters provide discussion on Al-Shaybani's
writing in relation to war, peace, the consequences of
war and diplomatic missions. Khaled Ramadan Bashir
uses contemporary international law vocabulary to
enable the reader to consider Al-Shaybani's writing in a
modern context.This book will be a useful and unique
resource for scholars in the field of Islamic International
Law, bringing together and translating a number of
historical sources to form one accessible and coherent
text. Scholars researching the historical and
jurisprudential origins of public international law topics,
such as: international humanitarian law, 'just war',
international dispute resolution, asylum and diplomacy
will also find the book to be an interesting and valuable
text.
The Handbook of Islamic Marketing provides state-of-theart scholarship on the intersection of Islam, consumption
and marketing and lays out an agenda for future
research.The topics covered by eminent contributors
from around the world range from fashio
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Consumer needs and demands are constantly changing.
Because of this, marketing science and finance have
their own concepts and theoretical backgrounds for
evaluating consumer-related challenges. However,
examining the function of finance with a marketing
discipline can help to better understand internal
management processes and compete in today’s market.
The Handbook of Research on Decision-Making
Techniques in Financial Marketing is a collection of
innovative research that integrates financial and
marketing functions to make better sense of the
workplace environment and business-related challenges.
Different financial challenges are taken into
consideration while many of them are based on
marketing theories such as agency theory, product life
cycle, and optimal consumer experience. While
highlighting topics including behavioral financing,
corporate ethics, and Islamic banking, this book is ideally
designed for financiers, marketers, financial analysts,
marketing strategists, researchers, policymakers,
government officials, academicians, students, and
industry professionals.
The Islamic World is an outstanding guide to Islamic faith
and culture in all its geographical and historical diversity.
Written by a distinguished international team of scholars,
it elucidates the history, philosophy and practice of one
of the world's great religious traditions. Its grounding in
contemporary scholarship makes it an ideal reference
source for students and scholars alike. Edited by Andrew
Rippin, a leading scholar of Islam, the volume covers the
political, geographical, religious, intellectual, cultural and
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social worlds of Islam, and offers insight into all aspects
of Muslim life including the Qur’an and law, philosophy,
science and technology, art, literature, and film and
much else. It explores the concept of an ‘Islamic’ world:
what makes it distinctive and how uniform is that
distinctiveness across Muslim geographical regions and
through history?
In today’s increasingly connected business world, there
is new pressure for local brands to go global, and a need
for already global corporations to cater to new audiences
that were previously ignored. Islamic Perspectives on
Marketing and Consumer Behavior: Planning,
Implementation, and Control brings together the best
practices for entry and expansion of global brands into
Islamic countries. This book is an essential reference
source for professionals looking to incorporate the laws
and practices of Islam into the global presence of their
company and presents a cutting edge look at worldwide
retail for marketing researchers and academics.
This book aims to explore and analyse Islamic Moral
Economy (IME) as an alternative economic and social
system to capitalism and socialism. It proposes a new
model of Islamic development, integrating global
development within an Islamic framework of spiritual
development. It is argued that the failure of Muslim
countries to provide basic necessities and an
environment free of oppression and injustice can be
overcome with this authentic Islamic development
framework. In addition, this book can be an important
study to identify the theological, political, social and
economic boundaries for changing the society to
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produce IME oriented developmentalism.
4.7. Money Laundering in the Light of Islam -- 4.8.
Conflicting Concepts of Conventional Profit Maximization
and Hoarding in Light of Islam -- 4.9. Discrepancy in
Policy and Practice -- 5. Conclusion -- 6. Limitation and
Future Research Directions -- References -- Appendix -Chapter 8 Structural Mix of Credit Portfolios in Islamic
Banking System: Evidence from a South Asian Economy
-- 1. Introduction -- 2. Literature Review -- 2.1.
Comparative Analysis of IBs AND CBs -- 2.2. Credit
Portfolios -- 2.2.1. Sources of funding for banks -- 2.2.2.
Significance of a dynamic credit mix for an emerging
market -- 2.2.3. Nature of credit portfolios in banking
sector -- 2.2.4. Classifications of credit portfolios -Banking Sector of Pakistan -- 3. Research Methodology
-- 4. Findings -- 5. Conclusion -- References -- Appendix
-- Section II: Islamic Marketing -- Chapter 9 Islamic
Marketing: Compatibility with Contemporary Themes in
Marketing -- 1. Introduction -- 2. The Evolution of
Marketing -- 3. Sustainability, Ethics, and Islamic
Marketing -- 4. Conclusion and Recommendations -References -- Chapter 10 Profiling Islamic Banking
Customers: Does Product Awareness Matter? -- 1.
Introduction -- 2. Literature Review -- 2.1. Overview of
Islamic Banking -- 2.2. Islamic Banking
Products/Services -- 2.3. Awareness of Islamic Banking
Products -- 2.4. Demographic Variables and Awareness
of Islamic Banking Products -- 2.4.1. Gender -- 2.4.2.
Age -- 2.4.3. Religion and ethnicity -- 2.4.4. Education -2.4.5. Occupation -- 2.4.6. Income -- 3. Methodology -- 4.
Analysis and Results -- 4.1. Demographic Profile of the
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Respondents -- 4.2. Awareness of Islamic Banking
Products -- 4.3. Hypothesis Testing -- 5. Conclusion -- 6.
Implications, Limitations and Future Research -References
Because Islamic jihad wins through marketing,
Weaponized Marketing proposes to fight back with this
marketing battle plan that uses the techniques that built
the world's leading brands to succeed where military
might and diplomacy have failed.--Peter Huessy,
President, Geostrategic Analysis of Potomac Maryland
and Director of Strategic Deterrent Studies at the Mitchell
Institute of the AIr Force Association and Guest
Instructor, US Naval Academy
ÔThis is an especially timely publication, given the
current metamorphosis of politics in the Middle East and
North Africa. ...zlem Sandõkcõ and Gillian Rice are to be
congratulated for having sensed the need for a
Handbook that will alert marketers to the vast market
opportunities offered by Muslim consumers. It is
essential to become attuned to the values and principles
of Islamic cultures that will drive consumption, product
and service choices, brand preference, and brand loyalty
in coming years. The scholars who have contributed to
this Handbook come from many different backgrounds to
offer a kaleidoscope of research and recommendations
on how best to serve this previously overlooked segment
of consumers who make up a quarter of world markets.Õ
Ð Lyn S. Amine, Saint Louis University, US ÔThis
ambitious and timely collection will be enormously
valuable to readers in the practice and study of the
growing field of Muslim marketing and branding. Essays
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range expertly across key sectors (notably finance, food,
and fashion) and territories (of Muslim majority and
minority population). Contributors elaborate the diversity
of Muslim experiences, beliefs, and practices that must
be taken into account by marketing professionals
seeking to exploit this newly recognized market.
Academic authors provide helpful postscripts for
marketers, making clear the links between their nuanced
historicized understanding of contemporary
transnational, global, and local forms of Muslim identity
and practice. This book provides an essential guide to
those who study and those who participate in Muslim
branding and marketing.Õ Ð Reina Lewis, London
College of Fashion, UK The Handbook of Islamic
Marketing provides state-of-the-art scholarship on the
intersection of Islam, consumption and marketing and
lays out an agenda for future research. The topics
covered by eminent contributors from around the world
range from fashion and food consumption practices of
Muslims to retailing, digital marketing, advertising,
corporate social responsibility and nation branding in the
context of Muslim marketplaces. The essays offer new
insights into the relationship between morality,
consumption and marketing practices and discuss the
implications of politics and globalization for Islamic
markets. This comprehensive Handbook provides an
essential introduction to the newly emerging field of
Islamic marketing. It is invaluable for researchers and
students in international marketing who are interested in
the intersection of Islam and marketing as well as those
from anthropology and sociology studying Muslim
Page 19/29

Where To Download Handbook Of Islamic
Marketing By Zlem Sandikci
consumers and businesses. The book also supplies vital
knowledge for Muslim and non-Muslim business leaders
generating commerce in Islamic communities.
Given the intense political scrutiny of Islam and Muslims,
which often centres on gendered concerns, The
Routledge Handbook of Islam and Gender is an
outstanding reference source to key topics, problems,
and debates in this exciting subject. Comprising over 30
chapters by a team of international contributors the
Handbook is divided into seven parts: Foundational texts
in historical and contemporary contexts Sex, sexuality,
and gender difference Gendered piety and authority
Political and religious displacements Negotiating law,
ethics, and normativity Vulnerability, care, and violence
in Muslim families Representation, commodification, and
popular culture These sections examine key debates and
problems, including: feminist and queer approaches to
the Qur’an, hadith, Islamic law, and ethics, Sufism,
devotional practice, pilgrimage, charity, female religious
authority, global politics of feminism, material and
consumer culture, masculinity, fertility and the family,
sexuality, sexual rights, domestic violence, marriage
practices, and gendered representations of Muslims in
film and media. The Routledge Handbook of Islam and
Gender is essential reading for students and researchers
in religious studies, Islamic studies, and gender studies.
The Handbook will also be very useful for those in
related fields, such as cultural studies, area studies,
sociology, anthropology, and history.
This book discusses the idea that there is a specific
Islamic form of entrepreneurship. Based on extensive
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original research amongst small and medium sized
enterprises in Saudi Arabia, it shows how businesses are
started and how they grow in the context of an Islamic
economy and society. It argues that as specific Islamic
approaches to a wide range of economic activities are
being formulated and implemented, there is indeed a
particular Islamic approach to entrepreneurship.
Examining the relationship between Islamic values and
entrepreneurial activity, the book considers whether such
values can be more effectively used in order to raise the
profile of Islamic entrepreneurship, and also to promote
alternatives to development in the contemporary
business environment. The book analyses the nature of
entrepreneurship, and the special qualities of Islamic
entrepreneurship, and discusses how the Islamic
approach to entrepreneurship can be encouraged and
developed further still
The Principles of Islamic Marketing fills a gap in
international business literature covering the aspects and
values of Islamic business thought. It provides a
framework and practical perspectives for understanding
and implementing the Islamic marketing code of conduct.
It is not a religious book. The Islamic Economic System
is a business model adopted by nearly one quarter of the
world’s population. Baker Alserhan identifies the
features of the Islamic structure of International
Marketing practices and ethics. Adherence to such
ethical practices elevates the standards of behaviour of
traders and consumers alike and creates a value-loaded
framework for meaningful cooperation between
international marketers and their Muslim markets. His
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book provides a complete guide for an organization
when managing its entire marketing function or when
customising part of its offering to suit Muslim customers.
It addresses the challenges facing marketers involved in
business activities with and within Islamic communities,
the knowledge needs of academic institutions, and the
interest of multinationals keen on tapping the huge
Islamic markets. Along the way, Baker Alserhan provides
insights into key elements such as, distribution channels,
retailing practices, branding, positioning, and pricing; all
within the Muslim legal and cultural norms. This second
edition brings the book up to date and features a number
of new case studies and two additional chapters on
Maqasid Al Shariah and the Islamic economy, and a
strategic perspective on Islamic marketing and branding.
Highlighting the impact of current globalization on
financial markets, this topical book challenges the
universality of Western property rights and interprets
Islamic finance in Europe as part of a plural financial
system, where different conceptions of economic
justice(s) co-exist and influence each other. The
contributing authors analyse key economic development
and social integration issues from an Islamic perspective
and outline the European approach to accommodating
Islamic finance, with particular regard to the peculiarities
of individual nation-states. Set in this context, the book
presents financial pluralism as a device to enhance a
level playing field in the global marketplace, as well as to
foster a plural open society. Providing a comprehensive
and methodological guide to Islamic finance in Europe,
this book will prove an illuminating and informative read
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for academics, students and policymakers with an
interest in the impact on financial regulation of an
increasingly globalized world.
Bringing together cutting-edge research from a range of
disciplines, this handbook argues that despite often
being overlooked or treated as marginal, the study of
Islam from an African context is integral to the broader
Muslim world. Challenging the portrayal of African
Muslims as passive recipients of religious impetuses
arriving from the outside, this book shows how the
continent has been a site for the development of rich
Islamic scholarship and religious discourses. Over the
course of the book, the contributors reflect on: The
history and infrastructure of Islam in Africa Politics and
Islamic reform Gender, youth, and everyday life for
African Muslims New technologies, media, and popular
culture. Written by leading scholars in the field, the
contributions examine the connections between Islam
and broader sociopolitical developments across the
continent, demonstrating the important role of religion in
the everyday lives of Africans. This book is an important
and timely contribution to a subject that is often diffusely
studied, and will be of interest to researchers across
religious studies, African studies, politics, and sociology.

The Handbook of Research on Islamic Business
Ethics is an essential source for policymakers and
researchers to gain an understanding of pressing
ethical issues in the Islamic business world. The
primary objective is to provide readers with an
insight into the ethical principles that govern Islamic
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business conduct. These principles are articulated
with a view to evaluating whether business actors
uphold their social responsibilities and are committed
to ethical values in their conduct. Exploring the
interweaving relationship between Islamic business
ethics and the market, this Handbook examines the
critical role that ethics can play in ensuring that
business thrives. It offers theoretical perspectives on
research and goes beyond the conventional
treatment of Islamic ethics. It debates important
market issues and asserts that social actors in the
Islamic business world should be cognisant of these
issues so as to behave in a moral and responsible
manner. Implications for researchers and for market
conduct are illuminated. Readers wanting to
familiarize themselves with day-to-day Islamic
business ethics will find this Handbook an invaluable
guide.
Islam has long been a part of the West in terms of
religion, culture, politics and society. Discussing this
interaction from al-Andalus to the present, this
Handbook explores the influence Islam has had, and
continues to exert; particularly its impact on host
societies, culture and politics. Highlighting specific
themes and topics in history and culture, chapters
cover: European paradigms Muslims in the Americas
Cultural interactions Islamic cultural contributions to
the Western world Western contributions to Islam
Providing a sound historical background, from which
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a nuanced overview of Islam and Western society
can be built, the Routledge Handbook of Islam in the
West brings to the fore specific themes and topics
that have generated both reciprocal influence, and
conflict. Presenting readers with a range of
perspectives from scholars based in Europe, the US,
and the Middle East, this Handbook challenges
perceptions on both western and Muslim sides and
will be an invaluable resource for policymakers and
academics with an interest in the History of Islam,
Religion and the contemporary relationship between
Islam and the West.
This book analyzes the current Islamic marketing
environment. Since the Muslim world is extremely
diverse in terms of economic development, customs
and traditions and political and legal systems, it is
vital for companies and marketers to analyze the
environment before attempting to address these
markets. The author emphasizes that it is ineffectual
to elaborate the distribution and promotion strategies
if the market does not exist in terms of purchasing
power or demographics, if potential consumers do
not believe that products and services answer their
needs and demands or if there are political and legal
barriers to companies wanting to enter these
markets. The book offers detailed insights into the
economic, socio-cultural, and politico-legal
environment in the Muslim world, which are essential
for marketers to understand and form the
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foundations of effective marketing strategies.
Get up to speed quickly on the world's fastest
growing financial sector The Islamic Finance
Handbook: A Practitioner's Guide to the Global
Markets is the definitive report for the Islamic finance
industry. Written by the industry's leading
practitioners, the book provides a country-by-country
breakdown of the current state of the Islamic market,
including league tables by region and by country.
Relevant case studies are used throughout to
illustrate the practical aspect of the information
presented. Organized for easy navigation, each
chapter features sub-sections that allow instant
comparison between countries in a specific area of
interest. The Islamic finance industry is the world's
fastest growing sector, valued at over U.S. $1.3
trillion by the UK Islamic Finance secretariat, with an
annual growth of 24% for the past five years. To
compete globally, practitioners need a true
understanding of key markets within the industry.
The Islamic Finance Handbook paints a clear picture
of where each country stands in its development and
role within the market, and provides a
straightforward comparison between markets.
Features include: Current macroeconomic and
microeconomic conditions Regulatory and political
situations Recent transactions, key participants, and
the investor climate Real-world cases, as opposed to
speculative scenarios The book places a clear focus
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on current conditions versus past performance, and
on practical applications versus theoretical
speculation. Each chapter is authored by a leading
practitioner from within each country, allowing a true
glimpse inside the day-to-day workings of the Islamic
markets. For finance professionals who need to get
up to speed on this rapidly growing sector, The
Islamic Finance Handbook: A Practitioner's Guide to
the Global Markets is a clear, comprehensive guide.
In Islamic jurisprudence, a comprehensive ethic has
been formulated governing how business and
commerce should be run, how accountability to God
and the community is to be achieved, and how
banking and finance is to be arranged. This
Handbook examines how well these values are
translated into actual performance. It explores
whether those holding true to the system are
hindered and put at a disadvantage or whether the
Islamic institutions have been able to demonstrate
that faith-based activities can be rewarding, both
economically and spiritually.
This handbook is a detailed reference source
comprising original articles covering the origins,
history, theory and practice of Islamic law. The
handbook starts out by dealing with the question of
what type of law is Islamic law and includes a critical
analysis of the pedagogical approaches to studying
and analysing Islamic law as a discipline. The
handbook covers a broad range of issues, including
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the role of ethics in Islamic jurisprudence, the
mechanics and processes of interpretation, the
purposes and objectives of Islamic law, constitutional
law and secularism, gender, bioethics, Muslim
minorities in the West, jihad and terrorism. Previous
publications on this topic have approached Islamic
law from a variety of disciplinary and pedagogical
perspectives. One of the original features of this
handbook is that it treats Islamic law as a legal
discipline by taking into account the historical
functions and processes of legal cultures and the
patterns of legal thought. With contributions from a
selection of highly regarded and leading scholars in
this field, the Routledge Handbook of Islamic Law is
an essential resource for students and scholars who
are interested in the field of Islamic Law.
In recent years, a critically oriented sub-stream of
research on Muslim consumers and businesses has
begun to emerge. This scholarship, located both
within and outside the marketing field, adopts a socioculturally situated approach to Islam and investigates
the complex and multifaceted intersections between
Islam and markets. This book seeks to reflect
various unheard and emerging critical voices from
within the Muslim world, and provide a series of
critical insights on how, if and why Islam matters to
marketing theory and practice. It questions the
existing assumptions and polarising discussions
which underpin the portrayal of Islam as the ‘other’
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of Modernity, while acknowledging that Muslims
themselves are partially responsible for creating
stereotyped representations of Islam and ‘the
Muslim’. This wide-ranging and insightful collection
will advance emerging critical perspectives, and
provide new insights that will influence the
generation and application of knowledge in the
context of Muslim societies. It will open up fresh
conversations for scholars in marketing as well as
the broader humanities and social sciences.
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